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Marketing 
Opportunities
Your logo in the festival brochure and on the website, with click 
through to your home page.

Benefit from our new website. From Spring 2012, you can be featured 
on a carousel of up to 8 logos of our top sponsors on our homepage.

We offer direct marketing opportunities to our partners. These might 
include goody bags of promotional material and samples on seats 
at a screening; offering tastings before a film; running a pop up 
restaurant alongside an event etc. The more creative the better!  

We have 21 years experience of matching businesses with 
appropriate films.

Possibilities for 
Partnerships
Film Education Partner  £10,000 - £1,000
Awards Partner  £10,000 - £1,000
Special Events Partner £10,000 - £1,000
Sponsor a Film  £5,000 - £500

Become a Best Friend from £350
Become a Friend  from £25

Get in touch
bathfilmfestival.org.uk
    @bathfilm     facebook.com/BathFilmFestival
Tel: 01225 401 149  
Email: holly@bathfilmfestival.org.uk
Bath Film Festival, Abbey Chambers, Kingston Parade, Bath BA1 1LY

Our patrons 

Peter Gabriel Stephen Woolley Sir Christopher Frayling 
(Hon. President)

Ken Loach Amanda Nevill Pawel Pawlikowski Thelma Schoonmaker Jim Broadbent

The 21st Bath Film Festival 
 10th-19th November 2011

With thanks to B&NES for helping to fund this event

 2011 & beyond
We’d like to tell you about the 2011 
festival and share with you our exciting 
plans for the future.  

Get involved!



FESTIVAL MARKETING 
AND OPPORTUNITIES 

FOR PARTNERS

 Brochure: 20,000 distribution
 Website: Already great, about to get 
much better - rebuilding underway, 

launch date March 2012 
 Press & Publicity: Print and broadcast, 

plus posters and leaflets 
 Social Media: 1,700 Twitter followers; 

Ticketshop on Facebook page
 Email Bulletin (2000 subscribers) 

 BFF You Tube channel - 
live Oct. 2011 

THE GREAT BFF 
AUDIENCE

Our audience members tend to be 
aged 25-64 and are intelligent, well read 

and come from a 40-mile radius around Bath. 
But we’re not complacent. With social media, 
guerilla marketing and our close association 
with the film and publishing students at Bath 
Spa University and Bath College, we are 

drawing in an increasingly young audience. 

AGE DEMOGRAPHIC
 0-15  16-19  20-24 
 25-34  35-44  45-54 

 55-64  65+

PUBLICATIONS READ 
BY ATTENDEES OF BFF

 The Guardian
 The Bath Chronicle
 Any Sunday Paper

 The Times
 The Independent

 The Daily Telegraph
 Venue
 Empire

 The Financial Times
 Sight & Sound
 The Daily Mail

Together we are planning a range  
of exciting developments:

A Film Education Programme 
that will reach schoolchildren, students and adults: anyone interested 
in learning about film and how film can support learning.

A Film Hub 
bringing the disparate elements of film-related activities in Bath and 
the wider area under one umbrella to increase opportunities for 
audiences, education and film-makers. 

An Awards Programme 
to encourage excellence and support emerging talent.

Be part of this expansion and collaboration.
We are offering the following paths towards a closer association:

See over for more information.

Bath Film Festival is 21  
and coming of age!

OUR FUTURE

Bath Film Education will run in association 
with Bath Spa University, Bath College and 
Suited & Booted. From 2012 we will run 
a Spring Festival with BSU film students. 
Together we will organise workshops and 
short courses through the summer.  The 
festival will also offer internships and 
mentoring to Bath students.

Our Awards Programme will launch in  
Spring 2012. Two awards sponsored by the 
IMDb are in the pipeline: The IMDb Young 
Film Makers Award and The IMDb Script to 
Screen Award. The full awards programme 
will run during the November festival.

The talented designers at Red Central Ltd are 
re-branding the festival. We will launch our 
fabulous new look on 19th Nov 2011.

Our new website is under construction. It will 
be slick, stylish and simple, mobile ready 
and complete with the personalities behind 
the festival plus custom-made videos and 
commercial film trailers - irresistibly seductive. 

OUR PAST

Over the past 21 years, we have become one 
of the most successful and best run festivals in 
Bath: showing a rich programme of previews, 
documentaries, shorts, animations, silent films 
with live music, workshops, Q&A sessions 
and one off events.  

We’ve brought over 1,000 great films to 
Bath, from Hollywood headliners to the best 
of children’s animation. 

Last year we screened the Oscar-winning  
The King’s Speech 3 months before its 
release; introduced the art-house hit 
Of Gods and Men; and previewed the 
infamous Catfish at Walcot Reclamation.

OUR PRESENT

Some highlights for the 2011 festival, 
10th -19th Nov include:

Our patron, Ken Loach, is 75 this year.  
We’ll be celebrating with the man himself 
and some of his most interesting films.

Local Chippenham film, Bash Street 
with Q&A from the director and cast in 
association with Jamie’s Farm. Based in Box, 
they help inner city kids.

Cult 80s film (re-released) Cutter’s Way, with a 
young – and oh so gorgeous! – Jeff Bridges.

A whole host of previews and one off events.

Would you like to help fund film education, 
innovation and imagination?

Join our wonderful 
film and film education 
partners - Bath Spa 
University, the IMDb, 
Jamie’s Farm, Suited & 
Booted and Bath College 
and help us achieve  
our goal of becoming 
Bath’s Film Hub.

 “Bring an open mind and
prepare to be engaged:
Bath Film Festival is not
somewhere you go to be
neutral – it’s somewhere 
you go to participate.”
Ken Loach

Facts and 
figures

THE REAL COST 
of a seat at a Bath Film 

Festival screening is 

£24.00
It’s thanks to public funding 

and private sponsors that the 
tickets are affordable.

    Ticket Sales: 46%
    Funding: 26%

    Private Sponsorship: 28%
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